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Focus

Madam C.J. Walker’'s lilewasa
true rags to riches story. Her
parents were [reed slaves: she
lived in extreme poverty, and
yet she became the first black
female millionaire. In a time
when most black women
worked as maids and cooks,
Madam Walker owned her own
company and employed hun-
dreds of people. 1

She made contributions Lo
black schoals, orphanages, and
civil rights organizations. She
devoted a great deal of time to
the fight for the rights of black
war veterans and for federal
antilynching legislation.

March is women's history
month. Women, who often have
been excluded [rom history
books, are recognized in March.,
Madam C. J. Walker is one of
those remarkable women.

Listen to The Nineteenth
State tape, two part episode G-
3 and 6-4 entitled Madam C.J,
Walker.,

I Madam Walker had a signifi-
cant impact on the black community
in Indlanapolis, Her company 1s still
in operatlon, bist members of the
Walker family are no longer Involwed
with its operation. The company has
mewved iLs corpomite headguarters from
Indianapolls o Tuskegee, Alabama.
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Madam Walker dicl nod ise glamerous models to adoertise her products; she
used her owmn lheness, She felt that customers could dentifiy with a regudar

Joce rother than a glamorouws one,
Coaatesys Indiang Historiond Socieny. Waolker Collecnion. O A5

Twentieth Century Business Breakthroughs

People have bought and sold
prolucts for thousands of vears.,
What could possibly be new about
such an old idea? During the late
1800s there were new ideas about
buying and selling. and Madam
Walkerwas able totake advantage
of one of these ideas.

Advancements In {ranspar-
tation, communication, and postal
services changed the way people
could do business. In the early
1805, products and raw materi-
als to make products moved very
slowly from area to area by wagon
or boat. It ook weeks for some-

thing to arrive in Indiana from the
East Coasi.

In the later 1800s the rail-
roads changed business by con-
necting the regions of the country
and really uniting the states. Prod-
ucts could be shipped wherever
the rallroad wend and in less time
than by wagon or boat. Raflroads
made It easler and cheaper to buy
and sell products in New York,
Chicago, San Francisco, and all
the towns in befween.

Reaching Customers
Other developmenis also af-
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fected business. Faster printing
presses and cheaper paper made
from wood pulp made newspapers
and magazines more affordable
for readers and more profitable for
publishers. Products and services
had been advertised in these pub-
lications for a long time, but the
adswere small and often placed in
the back of publications.

During the 1890s, the num-
ber of newspapers and magazines
increased dramatically, McClure's
magazine, for instance, went from
a circulation of 8,000 in 1893 o
250,000 in 1895!' Advertising in
these publications increased dra-
matically too. Advertising could
help the customer learn about new
products, and it increased the
customer's desire to own the prod-
et

Mail-orders boost sales

Madam Walker began selling
her hair care products door Lo
door. Selling products door o
door was a good way to reach
customers directly, but it ook a
great deal of time and energy. Prod-
ucis could be sold in a store, but
only those cusiomers who lived
near the store were able to buy
them. How could Madam Walker
share her hair care formula with
many Alrican-American women all
over the country?

She saw that many products
were being advertised through
magazines and newspapers, and
it didm't take Madam Walker long
to establish her business through
ads In black newspapers. Cus-
tomers would see the ad and buy
the product through the maifl. A
mall-order business was an excel-
lent way for her to sell her prod-
ucts and reach black women all
over the couniry.

The establishment of Rural
Free Delivery (or RFD) helped
peaple who didn‘t live in big cities
recelve letlers and packages

quickly. Now, people in outlying

areas could shop better by mail.
in 1896, Hope, Indiana, became
the first RFD distribution center
In the state, In 1897, there were
44 RFD routes in the country, By
1900, Indiana had 2T0RFD routes,
mare than any other state. By
1803, there were 25.000 RFD
routes in the nation.* RFD routes
were very important to mail order
businesses and catalogue busi-
nesses like Sears & Roebuck,
Many of the businesses es-
tablished at the tum of the cen-
tury are still in business {oday.
They problably would not have
prospered and lasted intothiscen-
tury without the advancements
made In transportation, commu-
nication, and postal services.
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Sovree; Rowsome, They Laughed When
1 Sal Dowr

'Goodman and Dalnmple, Adver
tising in America, pp. 128- 120,

"Rowsome, They Laughed When |
Sat Down, p. 9, Phillips, Indiona in
Transition, p. 141,

Activities

* Designa 1982 ad for one of
Madam Walker's products.
What type of sales techniques
willyouuse— slogans, jingles,
endorsements [rom stars?
How does your ad compare
with the ads of the early
19007

# Survey the students inyour
schoal and determine the
most popular ad on felevi-
slon and in magazines today.
Askwhy students like the ad.
Doesthat ad encourage them
or thelr parents to buy that
product? Is the advertisment
truthful?

* Chapter Three in Bundles’
ook, Madam C. J Walker,
gives an excellent description
al hiow Madam Walker staried
her business, Read that
chapler and compare Madam
Walker's early careerwith the
careers of other business-
waimen pasl or preseril.

* Research the early days of
these two catalogue busi-
nesses: Sears & Roebuck
and Monigomery Ward. De-
velop a chart (o compare the
e,

Confinued an p. 11

Health aned bty usme fuo wsaigs
thiot advertisers tried (o aitroct
cusiomers. This advertisement
appeared in the February 1, 1911
iz of Ladies Home Jourmal.
Conartesy: ndinma Sinde [dhmny,
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Activity

AHe+m

Madam ﬂ%i + er was looking for a new * to build her national
€W+ Gs) +s. In 191U5hedecidedthat# . @ +is, ﬁ+ a

would be the best location. ﬁ + ‘ + 15 was located in the ' of the

@)% + 'S transportation network and was often called the

%+ roads of @%

ﬁ + ‘ + 1S was one of the country's largest manufacturing centers.

Eight major B systems traveled in and out of the ﬁ

More than 1 million freight cars came through ﬁ + é + IS yearly.

Two hundred passenger m + S arrived

and departed daily.

ﬁ 1 é +15 was tha@ + er of the ‘“ industry

during the early years of the 20th @ + ury.
Many other industrial and manufacturing companies were located

in ﬁ + é +is. No wonder
Madam .,.f E_. + er wanted to establish her@+ @ + S there.

Information from: A’Lelia Perry Bundles, Madam C. J. Walker.
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Madam’s Mail Order

Madam C. J, Walker mailed hair products from her Indianapolis factory to agents in the United States
and around the world, Pretend you are in charge of the shipping department and must get the products listed
out today,

Using the information below, figure the correct postage according to weight and mileage. Although these
rates may seem low today, salaries were much lower. The average yearly salary for a white man in Indiana
in 1914 was $636 (Phillips, Indiana in Transition, p. 327). Parcel Post rates shown are from the 1916 Classified

Directory, The Indianapolis Star, Wellett Printing Co. Inc., p.7.

From Indianapolis to: 15 packages weighing 47 pounds go to 5L Lowis, MO
Chicagn, IL 18] miles 5 total postage
Forl Wayme, TN 118 miles 10 packages weighing 25 pounds go to Memphis, TN
Memphis, TN 435 miles & tlotal postage
Nashville, TN 279 miles 3 packages welghing 20 pounds go to Philadelphia, PA
New York. N.Y. 713 miles $ total postage
acle =
Philadelphia. PA 633 miles 35 packages welghing 15 pounds go to Chicage, IL
Pittsburgh, PA 353 miles & total postage
50 Louls, MO 235 miles —
First. Eectind, Third. Fourih, Filth. Rimth., Eevenll, Fighth,
- Cpiofd bO1o 160 16040300 30016000 €8f0 1000 o 1400 1o nrirmu.-
Welghi, 1he, local miles i | i, miles. milea, 1000 108 m 1804 m mlles
£ ; “ﬁ‘g ﬂ.gg 11.32 tn.g: wﬂ JO.0E 008 $o.11 §013
! ; ; LT T
3 0 o7 07 10 16 20 is ;: }:
i 07 e 0§ 1z 18 i a1 Al i
B 7 iy 05 4 21 ar A1 51 60
f 1 10 10 18 N 13 3 £l 2
1 T 11 11 18 1n T 57 i .54
] 0 11 1t 0 15 58 A6 81 T
B g 11 13 v 14 5 KH 51 1,64
10 10 1" i 2 a3 Y 5l 1.01 .20
1 10 15 i1 16 AT i 9 111 132
12 1 T 1 28 51 7 % 121 144
14 1 17 1T 20 &5 A0 1.0 1.11 1.66
7] 1% 1§ 14 1 b G .13 141 168
18 T i# 18 T 51 M 1.31 1.61 180
16 11 20 20 17 BT 3§ 1.8 1.6 183
17 12 k3| 1 T ) 1.04 1.33 1.91 2.0
::E 14 2 23 I a5 110 145 1.41 216
20 i H 3 W W ik I n &
3 s M Bt : E+ 1.61 201 % 4l
22 168 * -
L] 16 T 7
2 A7 £ 28
b 17 Is 20
24 15 ] I
27 18 1 EH
T 18 i 18
M {8 an 1%
:.”' i | 14
1 LT 15 b 1]
2 n i 6
a4 M i BT
M 9 ik 1
15 13 1 ] X8
:E T in 40
r T i i1
KR Bl 18 iz
19 ny i1 11
T %5 " T
i F] 15 (14
12 o8 T A
41 g 17 4T
14 27 {8 18
:; a1 T i
" E; g;- Lii The Madam Walker Company shipped products to all
i 29 a2 | parts of the nation. This photograph was taken in 1919
;: 2a M 51 and shows a deliveny iruck loeded with products.
Bl i Ed Coigrtray: bufinnn Hiziorion! Socieny, Walker Collection, A 7
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Madam Walker: A Soldier for Civil Rights

[Unless otherwise noted this ar
ticle is based on Bundles, Madam
C. J. Walker, pp. 73-87.]

In April, 1917, the United
States entered World War L
and a great controversy began
in the black community. Mamy
blacks felt that they should not
fight for America until they were
given their own civil rights.
Others, including Madam
Walker, lell that black citlzens
should stand with America, vol-
unteering with the hope that
they would finally be granted
full and equal citizenship.

Walker supported the en-
listment of black soldiers. As
with any cause she became in-
volved with, she dedicated
much time, energy, and money.
Using her influence, she en-
dorsed the government's black
recruitment drive. In July,
1917, 700,000 black men reg-
istered for the draft.

Visiting training camps,
she encouraged black soldiers
1o become outstanding in thedr
duty. “Weall rememberyou...,”
wrote one sergeant after Walker
had wisited his post. “Those
words have stayed with the boys
longer than any spoken by any-
ane that 1 have known or heard
al]

The Silent March

Not everyone was pleased
with the idea of black soldiers
fighting to help America win
the war. In the summer of
1917, race riots occurred in
several cities. The worst of
these riots left 39 blacks dead,
hundreds of others Injured, and

thousands of families home-
less. White policemen report-
edly watched or helped the mob.

Madam Walker joined
other black leaders In the Ne-
gro Silent Protest Parade, held
in Manhattan, New York, on
July 28, 1917, In order to show
their outrage and anger at the
mob violence, an estimated
10,000 black New Yorkers
marched down Fiflth Avenue.

ing to get an antilynching bill
proposed in Congress.

Walker agents voted in
1917 tosend a telegram to Presi-
dent Wilson urging him to de-
fend the rights of black Ameri-
cans and take a stand against
mob violence. The president
did issue a public statement
againsi lynching a year later,
but his words had little effect.

Madam Walker felt that her

“We all remember youw...,” wrote one sergeant after Walker
had visited his post. “Those words have stayed with the boys
longer than any spoken by anyone that I have known or heard

af.”

Another 20,000 spectalors
walched the silent protest. A
number of the marchers were
Madam Walker agents.

After the march, Walker
hoped that she and her col-
leagues could persuade Presi-
dent Woodrow Wilson to take
action against lynching and
make it a federal crime.2

Wilson Disappoints

Walker and other black
leaders composed a petition to
present to the president. They
were promised an appointment
with President Wilson, but
when they arrived at the White
House they were told that the
president could not see them
because he was busy signing a
farm animal [eed bill,

Madam Walker and her
[riends were very disappointed,
bul they did not give up. They
spoke to several senalors hop-

speeches against the inequal-
ity of laws were having an ef-
fect. She spoke to a convention
of Walker agents and urged
them “... to remain loyal to our
homes, our country and our
flag.” She also encouraged her
listeners to keep fighting lor
equal rights.3

Bitter Homecoming

After World War 1 had
ended, disillusioned black sol-
diers found that the America
they had fought and died for
still rejected them. Having
fought to protect rights and
freedoms for others, they were
still denied those same rights
at home, Madam Walker [elt
both great sadness and anger
at the betrayal. Refusing to give
up. she continued to fight for
equality of all blacks until she
died in 1919.

© Copyright Indiana Histotcal Buseay 1992



1Bundles, Madam €, .J. Walker,
p- BO,

ZFrom the last quarier of the
nineteenth century, blacks were
subjected to regular acts of terror.
Ome of the worst acts agatnst blacks
was hnching— an unlawful hang-
ing. From 1882 to 1962, 3.442
blacks and 1,294 whiles were
Iynched In the U.5. In Indiana
during those same years, 33 whites
and 14 blacks were lynched. Harry
A. Ploski and James Willlams, The
NegroAlmanac— A Reference Work
on the African-American (5th Edi-
tion, Gale Research Inc, Detroit,
New York, 1989), p. 365. Gener-

ally speaking, states considered
Iynching an ordinary homicide. In
99% of lynching cases, no crimi-
nal actionwastaken against those
involved. No federal antilynching
law was passed, but the 1968 Civil
Rights Act authorized federal ac-
tion for conspiracy to intimidate,
Dictionary of American History.
Although the Indiana General As-
sembly passed antilynching legis-
lation in 1899, enforcement did
not occur until 1902,  Phillips,
Indicena tn Transition. pp, 376-377,

dBundles, Madam C. J.
Walker, p. 83.

Private Lee Green wras inducted into the Army
on Auguest 22, 1918 in Evansoifle, bt he died
in November ab Camp Dodge, Towa, from
complications of influenza

Courlesy: Sinde Anchbses, frubiang Commimyion on Febic
Recorede.

Activities

* Alelia Perry Bundles is
Madam Walker's great,
great-granddaughter and
the author of the book
Madam C. J. Walker; Enire-
prenewr. Ms. Bundles Is
also a producer with ABC
NewsWorld News Toright.
Pretend that Ms. Bundles
has asked you Lo direct a 30
minute television program
about Madam Walker. De-
velop an outline for the
show, You only have 30
minutes, and some of that
time will be used by the
advertisers. What informa-
tion will you include and
what will you leave out?
* Design a book jacket for a
biography of Madam
Walker.

© Copyright Indiana Mistorical Burvau 1997




The Beauty Business

Cosmetics are those prod-
ucts designed to beautify the
body. We usually think of
women when we think of cos-
metics; however, during the
1B60s most cosmelics were
made for men and sold in bar-
ber shops. These included
hair oil, dye, and hair and mous-
lache conditioners.

Preparations for women at
this time were typically made
from home recipes. One recipe
for hand lotion included lard.
rose water, and coconut milk,
Wrinkles around the eyes might
be treated by soaking brown
paperinapplevinegarand plac-
ing strips of this paper over the
eyves. Women bit their lips and
pinched their cheeks to give
color to their faces. Lipstick

Madam Walker operusd beauty
colleges lo teach her system af heir
cdre. This 1924 pholograph shows a
beauty shop at one of thase colleges,
Counesy: Inilking Historcnd Soriety, Walker
Collaction, © 3834,

and rouge were not available to
the average woman, Women
shampooed their hairwith regu-
lar bar soap and rinsed it with
rain water to soften it.

Cosmetics for women be-
came more acceplable by the
end of the nineteenth century,
and a new industry was estab-
lished. It was during this pe-
riod of time that Madam Walker
developed her line of hair care
products.

She experimented with
home recipes and finally devel-
oped a formula that made her
hair look and feel good. Her
first three products were called
Wonderful Hair Grower,

Glossine, and Vegetable Sham-
poo.! She also designed a metal
comb with wider teeth that

could be heated. The comb and
a light oll helped to made the
customer’s hair softer.
Walker's hair care prod-

ucts were not the first ones
designed for black women: there
were several on the market,
Walker believed that her prod-
ucts were the best for black
women, and she sought black
customers and black women o
gell her products. Her instincts
aboiil biisiness were correct,
and she became a very suc-
cessful businesswoman.

IThese three products [and many
others) are still manufactured by the
Walker Company today.

Sovrce: Goodrmen & Dalrymple, Adver-
tising in America, pp. 128-128;
Bundles, Madam C. J. Walker,

10
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A. n Apple for Everyone

Selected resources pertain-
ing to Madam Walker and
black history in Indiana

* The Indlana Junior Historian,
February, 1992,

The February issue of this

publication described the early
vears of Madam C. J. Walker's
personal and business life.
There are many resources listed
in the Apple of that issue.
* Bundles, A'Lella Perry.
Madam C. J. Walker: Entrepre-
neur. New York: Chelsea House
Publishers, 1991.

This is an excellent source

on the life of Madam Walker
written by her great, great-
granddaughter. The book In-
cludes wonderful photographs
and fascinating information.
Written for intermediate and
advanced elementary schoal
readers; fast and easy reading
for secondary school students
and adults.
* Goodman, Charles and
Dalrymple, Helen. Advertising
inAmerica: The First 200 Years.
New York: Harry N. Abrams,
Inc. 1990,

Well-illustrated history for

secondary school and adult
readers.
* Lathan, Charles,.Jr. "Madam
C. J. Walker & Company.”
Traces of Indiana and Midiuest-
em History. Summer 1988,
Vol. 1, No. 3, pp. 29-40,

This is a good, general article
with excellent photographs.

+ Phillips, Clifton J. Indiana in

Transition: The Emergence of

an Industrial Commorwealth,
1880-1920. Indianapolis: Indi-
ana Historical Bureau and In-
d.LanaHiﬂinrh:atﬁuciety. 1968,

This is a basic reference for

Indiana history in this time
period.
* Rowsome, Frank, Jr. They
Laughed When I Sat Dowrn: An
Informal History of Advertising
in Words and Pictures. New
York: Bonanza Books, 1959,

This book includes wonder-

[ul fllustrations and easy to
read text.
* Strasser, Susan. Satisfac-
tion Guaranteed: The Making of
the American Mass Market. New
York: Pantheon. 1989,

An excellent source for sec-
ondary school and adult read-
£rs.

Other Sources of Interest
* Two Dollars and a Dream.

This excelleni 56 minute
video on the life of Madam
Walker is avallable free of
charge from the Indiana Hu-
manities Council, 317/638-
15040,

* Special thanks to Wilma
Gibbs, Editor, Black History
News and Notes, and Program
Archivist, Indiana Historical
Soclety. for her assistance and
cooperation.

* Special thanks to A'Lelia
Perry Bundles for allowing The
Indiana Junior Historlan to use
photographs in the Walker Col-
lection.

Activities,
continued from p. 3

* Divide yvour class into coop-
erative learming groups and read
chapters from They Loughed
When I Saf Down (See An Apple
for Everyone, page 11). Using
the information In the book and
other sources, prepare a bulle-
tin board showing the history of
advertising. How does early ad-

vertising compare with today”
ads?

* The titlke of the book They

Laughed When I Sat Down |

]

actually part of a slogan for a
product. Ask your parents or
grandparents If they can name
the product. Look for Lthe cor-

rect answer n the ook,

The next issue of The Indi-
ana Junior Historian will
focus on the Indians of An-
gel Mounds, noted Indiana

archaeolopist Glenn Black,

and the process used to
gather Information from

early peoples.

£ Copynght Indiana Historical Bursau 1592
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Indiana Historical Bureau
140 Moarth Senale Avenue
Indianapolis, Indiana 46204

dJHB

InDiana HisToricaL Bureau
STATE OF INDIANA

The Indiana Historical Bureau was created in
1915 to celebrate the centennial of statehood. Itisthe
duty of the Historical Bureau to edit and publish
documentary and other material relating to the his-
tory of the state of Indiana. to promote the study of
Indiana history, and to work with others engaged In
such pursuils. The Historical Bureau provides books,
educational resources, and programs for students
and teachers. Several are listed below. The Bureau
also directs the Historical Marker Program and the
care of the Governors' Portraits Collection.

* BROADSIDES produces supplemental educational
materials based on primary sources for teaching
Indiana history. Student packets encourage active
participation and skills development with possible
integration In varous grades and subjects. An
extensive teacher guide provides ready information
and teaching resources.

* Indlana Close Up is a high school local government
program affiliated with the national Close Up Foun-
dation. This participatory annual evenl encourages
sludy and discussion through the Jefferson Meeling
on the Indlana Constitwiion,

* Indiana History Day encourages studentis grades
4 - 12 o research and prepare papers, exhibils,
performances and media presentations on an anmusal
historical theme. An emphasis on original research
and interpretation allows students to experience the
excitement of discovering or developing skills and
interests that enrich their education and their lives.
It is part of the National History Day network.

* REACH— Resources Educating in the Arls, Culture,
and History—is a dynamic program that utilizes art
and objects to stimulate dialogue and provide hands-
on experiences, exploring not only the aris but also
the culture and history of Indiana. Iis arts-in-
education basis encourages on-going planning for
involving community resources in the school.

The Indiana Junior Historical Society is a network
of history clubs [or students in grades 4 - 12, Locally
sponsored clubs initiale and participate in activities
which encourage the study of Indiana history, often
outside the classroom. The IndianaJunior Historical
Soclety program is adminisiered by the Indiana
Historical Society, 3 15 West Ohto Street, Indlanapolis,
IN 46202; 317-232-1882,

The Indigna Jundor Historian s published
nine times each school year by the Indiana
Historical Bureau, State of Indiana. 1t isdistrib-
uted to members and sponsors of the affiliated
chubs of the Indiana Junior Historical Society of
which the Indiana Historical Bureau is a co-
SPOTSOT.

This publication is copyrighted, and no part of
it may be reproduced in any way for profit
without express permission of the Indiana His-
torical Bureau, Reproduction of aclivity pages
and other maierials by teachers for in-class use
is permitted,

The publication iz provided free to school
media centers and public Hbraries throughout
the state, Individual subscriptions are available
for 87.50,
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